Marketing & Management Internship

Course Syllabus 
Classroom:  114
Instructor:  Blake Bodenburg
Email:  Blake.Bodenburg@anoka.k12.mn.us
Phone:  (763) 506-7134
Fax: (763) 506-7113

Office:  Business Office
*Additional Absence Policy – MMI students can miss a maximum of 2 days of class without pre-arranging with the instructor. More than two absences result with the student earning a grade of F for the term. The grade can be made up by completing a supplemental assignment, i.e. a 10-page research paper. Absences that are cleared at least one day in advance do not count towards the absence policy. Chronic absences will get you fired from work and class is no different.

*On-Going Studies – Students are expected to maintain passing grades at all times. Students receiving mid-term grades or two-week notices of F will be assigned to a study hall for fifth period and not allowed to depart from school before 2:20. 
Course Description – Marketing and Management Internship is a community based career and technical education program providing career exploration and preparation in the fields of marketing, sales, entrepreneurship, and business management. This program integrates experiences in the classroom, the school store lab, community-based internship, and DECA – An Association of Marketing Students.

Marketing and Management Seminar Objectives
Students will plan and manage their marketing and management careers by:
· Effectively employing entry level marketing and management skills

· Incorporating problem solving and critical thinking skills to analyze and solve employment related problems

· Employing effective teamwork skills to accomplish occupation related tasks

· Being competent in oral and written job-related communications 

· Adhering to occupational ethical practices

· Being conscientious of their community responsibility

· Adapting to change in the workplace

· Exhibiting leadership skills

· Demonstrating social competency

· Directing your own learning

Assignments – Your assignments will consist of weekly work reports, student led discussions, reviews of discussion topics, individual and group research projects, case studies, current event reviews, project write-ups and presentations.
Special Projects – These projects will give you the opportunity to practice what you know about marketing and management, improve your communication skills, and apply your skills to real world situations.

Grading – Your grade for internship consists of two parts:  You will be graded for projects and assignments completed in the in-class seminar in addition to an end of trimester “Internship Performance Review” completed by your internship supervisor/manager.

Projects / Activities

DECA –
DECA is a co-curricular activity in which students have the opportunity to learn and develop marketing related skills, compete in marketing related events at district, state, and national levels, work on community projects, and further develop leadership skills. As a Marketing and Management Internship student you will be REQUIRED TO PARTICIPATE at the District 4 Development Conference in January.

School Store Learning Lab – the operation and management of The Cardinal Image (School Store) is an important part of the Marketing and Management Internship program. This is also the primary fundraiser for DECA activities. You will be required to work a minimum of two shifts (morning or afternoon) per month. You will be responsible for any material covered in seminar class during the days you work in the Cardinal Image.

Internship Expectations

· Respect other student interns, your teacher, your school, and your environment

· Take responsibility for yourself and your actions

· Be on time and prepared for class each day
· Communication:  both in class and in the workplace
· Complete your assignments on time. 

· Follow all Internship Guidelines that have been signed by you and your parent(s)

· Follow all CRHS rules and policies

